
SCHOOL
TOP 10 STEPS TO MASTER 

MARKETING

B E  E X C E P T I O N A L  



It is essential that schools find ways to reach
students where they spend a great deal of their

time- online. Here are our top ten steps to mastering
school marketing that you can start using today:

1

Engage with your community,
increase awareness of the

amazing things your school
does on a daily basis, and
build long-term trust and

confidence.



There’s no other college, university, or academy on the
planet like yours. Your uniqueness is your  greatest
advantage, so you must identify the various ways that
you stand out from your peers and brand your school
accordingly. 

Tip: Incorporate
your school's history
and community into
your branding- both
play a big part in
how parents and
students will relate
to your instituition.

Branding:
STEP ONE

2

One of the most important things you can do is invest in
your image!  Your goal is to have a brand identity that is
easily recognizable, designed to visually attract new
customers, and that clearly represents the quality of your
company. A brand identity is comprised of the
messaging ( tone, word choice)  and visual elements
( logo, colors, font)  that consistently represent your
school. When you choose your school's colors, graphics,
and logo, remember that they will not only represent your
brand but will also play a substantial role in your ongoing
marketing campaign.

Schools want their brand identity to set them apart, to
reflect their strengths, values, and mission as a place of
learning. When your audience knows exactly what your
school stands for, and feels that this mission aligns with
their own goals and values, you’re well on your way to
building trust and loyalty.

When implementing your marketing plan, it is important
to adhere to your established identity in order to maintain
brand quality and not confuse your customers!
Successful brand marketing consistently promotes your
company logo, company colors, company origin story,
and your company's mission and values.

Good places to begin marketing your brand include
business cards, posters, vehicle wraps, uniforms and
brochures.
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When students or parents are researching schooling options in their area, they will
likely start with an online search. If they're in the earlier stages of their search, they
may try terms like "schools near me" or "what is the best school in [city name]? "  If
they want to know about your school district specifically, they may conduct a
specific — sometimes called a branded — search. Search engine optimization
( SEO)  helps ensure that any relevant search terms will give attention to your
school.

Keyword research is the first phase in any successful SEO campaign. It entails
going out and finding specific phrases and keywords your target audience is
searching for to find the services and programs your school provides. Keywords
might include type ( public, private, Christian, traditional, classical, STEM, etc.) ,
location, grade levels taught, and possibly even looking at the keywords any
competitor schools might be using. Once those keywords are found, they are used
to optimize your website by creating content around them. The more optimized
content you have on your website, the greater the chances are of being found.

SEARCH ENGINE OPTIMIZATION:
STEP THREE

Students, parents, and the community will turn to your
website to learn about your services, your programs, and
your team. And once their student is enrolled, the website
becomes a connection for home-school
communications. So not only is your school website the
center of your online presence, it is your main
communications hub. 

A great school website allows students and parents to
access everything from school policies to the scheduling,
calendars to community events. Your website should be
attractive, fast, secure, and mobile responsive.

Website:
STEP TWO
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Social Media:
STEP FIVE

Social media is a great way to genuinely connect with parents, students, and the
community!  When done consistently and correctly, social media supports student
trust by positively confirming that they have made an excellent choice enrolling in
your school. When marketing your school, social media also encourages
relationships by opening a window to your campus and classrooms and showing
the great things that are happening. 

With daily, one-on-one contact ( or as one-on-one as we can get on social
media) , your school improves interpersonal relationships. This helps your audience
trust you more and solidifies brand loyalty. Furthermore, by maintaining a social
media presence, you grow your brand recognition—more people in your
community have an opportunity to see and learn about your school. 

Additionally, having a strong social media presence allows you to engage with
students or their parents and learn more about what they want from your school.
You can address their concerns and be seen as a socially-responsive and
engaged brand

Videos provide an excellent way for schools
to share their unique culture and the
qualities that make them special with
current and prospective families.

Consider student-created content!  

Video:
STEP FOUR

Spirit Days
Sports Highlights
Testimonials
Graduations
Community Events

VIDEO IDEAS
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You can improve your social media presence through
paid advertising. Highly targeted social media ads
are highly cost-effective, guaranteed to reach your
target audience quickly, and:

Paid Media:
STEP SIX

Unlike traditional advertising, paid social media
typically works on a PPC ( pay-per-click)  basis.
This means you only pay when a lead actually
clicks on your ad.
It's easy to set-up and flexible to use.
You are able to target a very specific audience
and easily track your conversions and data.

The two most common types of school district
campaigns include:

Branded terms:   A branded search means that a
person's search terms are specifically focused on
your school district. While your school district's
website should rank well for these searches,
purchasing ads can help you further control your
branded messaging.

General school terms:   Families searching more
general terms may focus on schooling options more
broadly or on local schools in their area. By
purchasing ads for these general terms, you can get
in front of these families.
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Public Relations:
STEP SEVEN

Public relations are the messages you communicate and the relationships you
establish with your public. As you practice school public relations, you’ll improve
your school brand, connect with your community, and boost your marketing
efforts. Consistent, strategic messaging with the end goal of creating and
nurturing relationships with your public is key to your school's success.

Traditional public relation methods ( newspapers, TV, radio, billboards, will work
great as part of your public relations strategy, even in the modern digitalized
world. This applies especially to audiences that spend more time away from the
internet.

Becoming well-respected
Being transparent
Monitoring what people are saying about you and
your school
Encouraging and monitoring online reviews
Reacting quickly and politely to feedback and
inquiries
Properly addressing criticism and complaints
Admitting mistakes and committing to fixing them

Other methods, which are not as traditional but highly
effective, include:  collaborating with social influencers,
creating amazing infographics, promoting educational
videos, and working with local bloggers.

One of the biggest aspects of your PR marketing
campaign is Online Reputation Management. When
schools don’t manage or control how they appear online,
their students, programming and community can suffer.
Some important steps to successful online reputation
management include:
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Email marketing is still up at the top of the list for perceived R.O.I. ( Return of
Investment)  in marketing. Not only is email marketing a great way to attract new
students, but it’s also one of the best ways to stay in touch with students, parents,
faculty and staff. 

Emails that you should be sending include:

Email Marketing:
STEP EIGHT

School alerts
Upcoming events
Fundraisers
Latest news and community awareness
Facility news and updates
Seasonal health and education tips
Achievements and awards
Promotions

Higher learning  institutions  should also consider using email marketing to cover
areas of interest for their adult students. Some topic examples are:  co-curricular
activities, the local social scene, and cultural offerings.
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Content marketing  is essential tactic to include in
your  school marketing strategy. It allows you to
educate current and potential students through
engaging, relevant, and informational content. 

Creating content about things like events, curriculum,
community activism, student goals and professional
achievements helps demonstrate your school's
knowledge, training, and expertise. 

When putting together content, ask yourself the
following:  What kinds of things do parents or students
need to know?  What do they like to see?  What gets
them involved?

Content marketing can include ebooks, whitepapers,
slide decks, infographics, branded photos, email
messages, info sheets, reports, guides, and videos.

Content Marketing:
STEP NINE

Customer Relationship Management (CRM):
STEP TEN

Nurture relationships with prospective and current students
Produce data-driven insights to illustrate progress towards goals
Automate your processes:  A CRM can help you automate your workflows- such
as enrollment. 
Measure your school’s progress
Optimize your communication
Clean-up your records

Using a CRM with schools offers many benefits:  



info@themauldingroup.com    678-846-2306

With today’s online world, private schools, academies, colleges, and universities

are finding to capture the attention of potential students, not only do they need

a dynamic digital marketing strategy but, they MUST be mobile optimized!  The

Mauldin Group ( TMG) , your Digital Marketing Agency in Atlanta, has results

getting schools to rank on Google’s Page #1 in an astounding performance

time.

The Mauldin Group is a

Customer-Focused Quality-Driven Digital

Marketing & Web Design Agency 

See how we can increase your leads and sales,

reduce marketing costs, and differentiate your

brand in the marketplace.

500 Sun Valley Drive, Suite C-2, Roswell, GA 30076

www.themauldingroup.com

Let us take you “To The Top” of your market!

CONTACT US TO GET STARTED

https://www.themauldingroup.com/
https://youtu.be/hnEQq7kNFWo
https://www.themauldingroup.com/contact



